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Communication Updates- May 2023
Candace Gibson- Communications and Outreach Coordinator

NEWSLETTER
Newsletter interactions continue to stay higher with Smore than Mailchimp. The most interesting thing I’ve noticed about the increase in views is that we consistently have more email views than subscribers. This indicates that people are not only reading the newsletter via email, but are passing it along to others.
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SOCIAL MEDIA
Facebook user reach was slightly lower this month (2,500 less), but the number of times people engaged with our posts was higher (1,000 more)! Content over the past month has shifted from a prioritization of classroom images to information about end of year activities. April-May benefits from a higher number of announcement posts, and many people turn to Facebook for last minute questions/changes. 
[bookmark: _GoBack]Our numbers on Twitter have taken a sharp decline in recent months, despite steady communication. The timing of this decline can be directly tied to decisions made by Twitter’s new owner. With the introduction of paid “verified” accounts, the algorithm now deprioritizes account that do not pay $8/month for the “blue check.” Our Twitter audience is mostly education professionals/colleagues, so this change does not affect our ability to effectively communicate with BISD families.  
	FACEBOOK MONTHLY IMPACT

	Total post reach this month
	12,865

	Total post engagement (likes, comments, etc)
	9,120

	Number of posts this month
	52

	New followers; new page likes
	+19; +10

	Total shares
	142
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ADDITIONAL DESIGNS/INFORMATION
The influx of design needs for end-of-year events shifted my attention away from the new website information on the Mission & Vision, Portrait of a Bellevue Graduate, etc. Once graduation is complete, those projects will become my top priority.
In preparation for my departure, I am creating detailed schedules for weekly, monthly, and yearly projects. I will transfer ownership of all previous designs and templates over to my replacement, and will leave detailed notes about our current branding and messaging. In addition, I am reaching out to all current subscription services to inquire about transferring ownership.
On a personal note, I am so grateful to the board and to my colleagues for trusting me to be the voice of this district for the past four years. It has truly been the most rewarding and most challenging work I have ever done. I look forward to seeing what will happen when these responsibilities are transferred to someone who can bring a new perspective and a fresh set of eyes to the work that has been done. And most of all, I will continue to support Bellevue Independent Schools as a parent and BEF board member, and I will always Love The Vue. 
Thank you. 
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Content Last 2

Congratulations to Steven Meyers & Wyatt Messman for their amazing accomplishments at

the KY Skills USA State Competition! Steven placed Ist in the Teamworks competition, and  Post reach  Engagement
Wyatt placed fst in Masonry. Please join us in congratulating these Tigers as they advance.. 4,097 913
Tue, Apr 25

Last week, our friends at the Chris Krentz Memorial Fund presented the Grandview Family

Resource Center with a donation of $2.500 to help serve our families! Chris was a proud  Postresch  Engagement
Bellevue alumnus, and his friends help to honor his love of Bellevue by giving back. Than... 3,010 753
Mon, May 1

Congratulations to our BISD April Students of the Month! #LoveTheVue Post reach
Fri, Apr 28 2m

Hats off to our awesome #GESLeaders! #LoveTheVue #HatDay Postreach Engagement
Toe May2 2,006 an

‘Wow! Congratulations to Jaylah Dowell and Marcelo Heuld for being named NKAC's Track

& Field Athletes of the Year! They're also up for the nati Enquirer’s Athlete of the Post reach Engagement
Week, 50 make sure to cast your votes at https://bitly/429ascy . #LoveTheVue 1,700 339
Thu May 4

BMHS staff enjoyed lunch in the sunshine with a cookout! Thanks to Mr. Pelgen for flipping

burgers and making fresh kettle corn for everyone. Fun fact: his kettle was made froma  Postreach Engagement
retired Bellevue Band drum! #LoveTheVue 1,657 890
Fri. May 5

BMHS girls: interested in playing volleyball for the 2023-2024 school year? Join us for open
gym time this June! #LoveTheVue
Wed, May 10

Postresch Engagement

1556 84





image1.png




image2.png
Analytics for BELLEVUE BULLETIN

all time

Incoming
By traffic source

Facebook 59

Twitter 12

Direct

Metrics
396 Visitors

Interacting
Time spent on this newsletter

Time spent

Locations Email Report
39 Locations

Goals
See what people are doing

Waiting for more
interactions

Check out the Smore Academy





 


Communication Updates


-


 


M


ay


 


202


3


 


Candace Gibson


-


 


Communication


s


 


and Outreach Coordinator


 


 


NEWSLETTER


 


Newslet


ter 


interactions 


continue to stay higher 


with Smore 


than 


Mailchimp. The most interesting thing I


’


ve 


noticed about 


the increase in views is that we consistently have more ema


il views than subscribers. 


T


his


 


indicates that people are not only reading 


the newsletter via email


, but 


are passing it along to


 


others.


 


 


 


 


SOCIAL MEDIA


 


Facebook


 


user


 


reach was slightly lower this month


 


(2,500 less)


, but 


t


he number of


 


times p


eople engaged with 


our posts was higher


 


(


1,00


0 more)


! 


Content over the past month has shifted from a p


rioritization of classroom 


images


 


to 


information about 


end of year activities


. 


April


-


May benefit


s from a higher number of announcement 


posts, and many people 


turn to Facebook for last minute questions/changes. 


 


Our number


s on Twitter 


have taken a sharp 


decline in recent months, 


desp


ite


 


steady communication


. 


Th


e 


timing 


of


 


this


 


decline


 


can be directly tied to 


decisions made


 


by 


Twitter


’


s new owner. With the intro


duction of


 


paid 


“


ve


rified


”


 


accounts, the algorithm 


now deprioritizes 


account that do not pay


 


$8/month for the 


“


blu


e 


check


.


”


 


Our Twitter audience is mostly 


education professionals/colleagues, so this change does not affect our 


ability to 


effectively communica


te with 


BISD families.


 


 


 


FACEBOOK MONTHLY IMPACT


 


Total


 


post 


reach


 


this


 


month


 


12,865


 


Total


 


post engagement


 


(likes, comments, etc)


 


9,


120


 


Number of posts 


this


 


month


 


52


 


New followers


; new page likes


 


+


19


; +


1


0


 


Total shares


 


142


 




  Communication Updates -   M ay   202 3   Candace Gibson -   Communication s   and Outreach Coordinator     NEWSLETTER   Newslet ter  interactions  continue to stay higher  with Smore  than  Mailchimp. The most interesting thing I ’ ve  noticed about  the increase in views is that we consistently have more ema il views than subscribers.  T his   indicates that people are not only reading  the newsletter via email , but  are passing it along to   others.         SOCIAL MEDIA   Facebook   user   reach was slightly lower this month   (2,500 less) , but  t he number of   times p eople engaged with  our posts was higher   ( 1,00 0 more) !  Content over the past month has shifted from a p rioritization of classroom  images   to  information about  end of year activities .  April - May benefit s from a higher number of announcement  posts, and many people  turn to Facebook for last minute questions/changes.    Our number s on Twitter  have taken a sharp  decline in recent months,  desp ite   steady communication .  Th e  timing  of   this   decline   can be directly tied to  decisions made   by  Twitter ’ s new owner. With the intro duction of   paid  “ ve rified ”   accounts, the algorithm  now deprioritizes  account that do not pay   $8/month for the  “ blu e  check . ”   Our Twitter audience is mostly  education professionals/colleagues, so this change does not affect our  ability to  effectively communica te with  BISD families.      

FACEBOOK MONTHLY IMPACT  

Total   post  reach   this   month  12,865  

Total   post engagement   (likes, comments, etc)  9, 120  

Number of posts  this   month  52  

New followers ; new page likes  + 19 ; + 1 0  
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